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Account Associate with experience in creating and implementing online and offline 
marketing campaigns for B2C and B2B; effective playing multiple roles using a broad 
range of creative skills in PPC, SEM, SEO, Google Display Network, community 
building, interpersonal communication, social media campaigns, e-commerce, 
content creation, customer outreach, and event coordination.

EXPERIENCE

Digital Account Associate
3Q Digital - JULY 2013 – PRESENT

 Routinely perform optimizations on global sem accounts consisting of 
over 2 million keywords and $5 million in monthly spend.

 Execute large keyword expansions, keyword research, ad copy 
writing, and technical implementation of ppc accounts.

 Provide weekly and daily reports using excel, adwords, kenshoo, 
google docs, etc to provide in-depth analytical analysis of account 
performance to clients.

 Perform website audits to initialize and recommend best seo practices
for b2b and b2c websites.

 Set-up and implement image ads for display/remarketing campaigns 
on google display network.

 Utilize compelling ad copy, google adwords editor, a/b testing, match 
type strategy, day-parting, geographic targeting, audiences, negative
keywords, etc. To drive relevant traffic.

 Perform keyword research recommendations and competitive analysis
to improve organic rankings of client websites.

Marketing Manage 
Music Matters Marketing - NOVEMBER 2005 – JULY 2013

 Managed and executed extensive social media marketing campaigns 
that generated 1,000,000+ page views, friends, likes, and consistent 
site traffic.

 Regularly identified, grew, and actively managed multiple online and 
offline communities in order to drive revenue, audiences, and online 
sales.

 Generated leads and brokered deals for over 200 national public 
performance events annually.

 Oversaw all artwork design for websites, online/offline marketing 
materials, and social media.

 Handled all financial matters, travel arrangements, and performance 
logistics.

 Contributed articles, provided layout work, edited, and sold 
advertising space for music matters news.
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 Developed co-branding marketing strategies with several major music
equipment manufacturing companies.

EDUCATION

 BA in American Studies - 1999 to 2002(University Of Massachusetts  - 
Boston, MA )

SKILLS

Microsoft Excel, Google Adwords, Google Adwords Editor, Google Analytics, Google 
Docs, Bing Adcenter, Bing Ad Editor, Marin, Kenshoo, Central Desktop, Asana, 
PowerPoint, One-Note, SEO Moz Analytics &amp; Tools, Woo Rank, Ghostery, 
Optimizely, Majestic SEO, SEM Rush, Paradox Database Manager, Cool Edit Pro, Final 
Cut Pro, Mockingbird, TweetDeck, HootSuite, Bugzilla.
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