
Robert Smith
Account Planner

Phone  (123) 456 78 99
Email: info@qwikresume.com

Website : www.qwikresume.com
LinkedIn: linkedin.com/qwikresume

Address: 1737 Marshville Road, Alabama

SUMMARY

Seeking an Account Planner position in a marketing and communications department where I can 
leverage varied communication skills to identify superior job candidates or be involved in the 
creation of marketing campaigns and network with customers about their products. The aim is to 
utilize, apply, and excel in current extensive self-discipline, trustworthiness and interpersonal skills
to succeed in career goals and company hired.

SKILLS

Good Communication Skills, Business Skills, Multitasking.&nbsp;

WORK EXPERIENCE

Account Planner
ABC Corporation  July 1998 – January 1998 
 Researched, planned, and optimized impact of retail, in-bar, direct, print, and experiential 

marketing for Philip Morris brands Marlboro, Virginia Slims, Basic, Merit, Benson &amp; 
Hedges, and Accord.

 Contributed to the development of product, packaging, and messaging that aligned with the 
governments Master Settlement Agreement.

 Raised brand equity despite a restrictive marketing environment that decreased visibility of 
brand imagery by developing a creative benchmark for Marlboro direct mail program.

 Identified ways to differentiate Marlboro Menthol while maintaining the brands core equity by 
conducting consumer research and providing strategic, creative direction for communications 
to the menthol audience.

 Defended value of Marlboro Miles Gear Catalog, preventing the client from discontinuing the 
program by identifying the source of affinity and opportunities to leverage the catalogs equity
and changing clients point of view on measurement criteria.

 Informed Virginia Slims OFind Your VoiceO campaign by designing and leading large-scale, 
deep-dive research on advertising to women and developing/leveraging the subsequent 
insights.

 Oversaw the development of insights and execution of all creative briefs, which lead to 
effective campaigns and an xx% increase in awareness.

Account Planner
Delta Corporation  1993 – 1998 
 Conducted extensive market research to capture audience, industry, and competitors insights

for the United Health Group.
 Provide the creative team with a clearly defined brief that contained concise information on 

the audience and strategy.
 Reviewed a creative advertising campaign for efficiency and effectiveness.
 Leading client meetings and establish strong relationships within the agency and with the 

client.
 Conducted primary and secondary market research, analyzed data about the target audience,

and collaborated with the team to create Creative Brief and Debrief.
 Current Manage performance and career growth of six direct reports Help team members 

develop professional goals and acquire.
 Managed product rolls in support of key selling seasons, which generated customer rebate 

within returns program; achieving their rebate targets.
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EDUCATION

MBA In Marketing
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