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JAMES CLARK
Associate Brand Manager

support@qwikresume.com

(123) 456 7899

Los Angeles

www.qwikresume.com

SKILLS

10

Product Line Management

7

Market Research And Trend Analysis

8

Brand Guidelines

10

Vendor And Partner Relationship

Management

7

Merchandising Strategy Development

INTERESTS

 DIY Projects  Crafting

 Meditation  History

STRENGTHS

 Humility  Innovation

 Insightfulness  Integrity

LANGUAGES

80%

English

80%

Russian

80%

Arabic

ACHIEVEMENTS

Increased market share by 15%

through targeted marketing

campaigns.

Successfully launched 3 new product

lines that generated $5M in first-year

sales.

PROFESSIONAL SUMMARY

Strategic Associate Brand Manager with 7 years of experience driving

brand growth and innovation in the consumer goods sector. Expertise in

analyzing market trends and leveraging insights to create impactful

marketing strategies. Proven success in leading cross-functional teams to

enhance brand visibility and achieve significant sales growth.

WORK EXPERIENCE

 Jan / 2020-Ongoing



Associate Brand Manager

Quantum Solutions LLC Phoenix, AZ

1. Managed all aspects of non-seasonal greeting card product lines,

overseeing 2500 SKUs and generating $153M in revenue annually.

2. Directed the product development process from concept to launch,

ensuring alignment with brand vision and market needs.

3. Collaborated with creative, operations, and retail teams to optimize

product offerings and merchandising strategies.

4. Implemented strategic marketing initiatives that resulted in a 13%

increase in sales year-over-year.

5. Led cross-functional meetings to drive decision-making and innovation

in product categories.

6. Analyzed sales data to identify trends and opportunities for product line

enhancements.

7. Executed a test-to-market strategy that expedited product launches and

increased line freshness.

 Jan / 2018-Jan / 2020



Associate Brand Manager - New Brand Concept

Silver Lake Enterprises Seattle, WA

1. Chosen by senior leadership to oversee brand management and product

development initiatives.

2. Supported the Brand Director in crafting compelling brand narratives

and marketing materials.

3. Established a streamlined process for managing freelance partnerships

and royalty payments.

4. Developed comprehensive brand guidelines for successful retail

launches.

5. Engaged in collaborative brainstorming sessions to create impactful

branding elements.

6. Developed and executed marketing campaigns, increasing brand

awareness by 30% within six months.

7. Managed product launches, achieving 15% above sales targets in the first

quarter post-launch.

EDUCATION

 Jan / 2016-Jan / 2018



Bachelor of Business Administration

University of Michigan Phoenix, AZ

Focused on Marketing and Brand Management.
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