
Robert Smith 
Content Marketing Manager

PERSONAL STATEMENT

Marketing professional with experience in both corporate and start-up 
organizations. Drove the full rebrand of a social media advertising start-up 
to an advocacy marketing company. Strengths include marketing strategy, 
analytics, social media, events, and content creation.

WORK EXPERIENCE

Content Marketing Manager
ABC Corporation -   October 2014 – August 2015 

Responsibilities:

 Followed changes in management and strategy.
 Developed a content strategy and calendar to drive brand awareness, 

thought leadership, and demand generation through overall marketing 
campaigns.

 Worked with the VP of Client Experience to create marketing strategies 
for clients so that they can use the platform to see the best results.

 Managed and implemented an effective and on-going social media 
strategy/plan across all social channels to connect with and increase the
audience.

 Created and managed engaging, unique, and thought-provoking 
content, including eBooks, infographics, videos, and blog posts.

 Managed, developed, and published the blog; creating content, and 
setting the schedule.

 Ensured all content is on-brand and consistent in terms of style, quality,
and tone of voice.

Content Marketing Manager
Delta Corporation -   2010 – 2014 

Responsibilities:

 A Social Rich Media Advertising Platform &amp; Facebook PMD Manage 
and implement an effective and on-going social media strategy/plan 
across all social channels to connect with, and increase, audience.

 Develop content calendar around creation of infographics and one-
sheeters to generate brand awareness, thought leadership, and 
demand generation.

 Create and manage engaging, unique content, including eBooks, 
infographics, and videos.

 Manage, develop, edit, and publish the blog; creating content, setting 
the schedule, and managing the other departments contributions.

 Ensure all content is on-brand and consistent in terms of style, quality 
and tone of voice.

 Manage, prioritize, and implement event planning and scheduling, 
including initial reach outs, venue research, on-site logistics and 
management, and communications.

 Monitor all event marketing metrics and make recommendations for 
enhancing effectiveness.
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CONTACT DETAILS

1737 Marshville Road, 
Alabama
(123)-456-7899
info@qwikresume.com 
www.qwikresume.com

SKILLS

Online Advertising, 
Google Analytics, Public 
Speaking, Project 
Planning, Microsoft 
Excel, Microsoft 
PowerPoint, Adobe 
Contribute, Adobe 
Photoshop, Adobe 
Illustrator, Microsoft 
Outlook, Keynote, 
Facebook Ads, LinkedIn 
Ads, Salesforce.

LANGUAGES

English (Native)
French (Professional)
Spanish (Professional)

INTERESTS

Climbing
Snowboarding
Cooking
Reading

REFERENCES

Reference – 1 (Company 
Name)
Reference – 2 (Company 
Name)

https://qwikresume.com/resume-samples/
https://qwikresume.com/free-resume-template-usage-guidelines/


Education

Bachelor of Arts in Global Communications - August 2006(Roger 
Williams University - Bristol, RI)
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