
Robert Smith 
Corporate Marketing Director

PERSONAL STATEMENT

A creative brand marketing professional with experience in traditional, 
digital and social media as well as website and multi-media collateral 
development. Worked with clients in a wide array of industries, from 
technology to health care, retail, led the marketing and advertising team 
for a gaming company, and have a passion for fashion and jewelry design.

WORK EXPERIENCE

Corporate Marketing Director
ABC Corporation -   2007 – 2007 

Responsibilities:

 Led the corporate marketing department to provide high-quality 
creative, strategic resources and cost efficiencies across the company.

 Directed a team of creative, operational and administrative staff in the 
development of marketing materials from concept to completion 
including brand development, campaign and special event concepts, 
print and broadcast advertising, direct mail, outdoor, signage, 
presentations, brochures, trade show displays and annual corporate 
social responsibility report.

 Consulted with individual properties to develop local marketing 
strategies.

 Ensured effective communications and brand consistency specific to 
each casino within the company, providing direction, review, 
recommendations and all final approvals.

 Oversaw the company web site, including managing creative 
development, content management and making recommendations for 
functionality and features.

 Provided marketing support to executive team on Corporate and 
company-wide projects and initiatives.

 Developed departmental budget and managed budget to annual 
projections and goals.

Corporate Marketing Director
Delta Corporation -   2005 – 2007 

Responsibilities:

 Develop and manage the annual marketing strategy for multiple 
product lines within a multi channel environment including insurance, 
financial .

 Develop, manage and implement marketing programs including all US 
advertising, promotions and public relations for high tech electronic and
software .

 Four Seasons Sunrooms, LLC a premier manufacturer of glass sunrooms,
solariums, conservatories, energy saving replacement windows, 
pergolas and .

 Led the development and implementation of comprehensive detailed 
marketing plan for the launch of four automated call centers utilizing 
ImproveIt 360 .
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CONTACT DETAILS

1737 Marshville Road, 
Alabama
(123)-456-7899
info@qwikresume.com 
www.qwikresume.com

SKILLS

Microsoft Office, Sales, 
Customer Service, Social
Media Management, 
Social Media Marketing, 
Social Networking, Cold 
Calling, Digital 
Marketing.

LANGUAGES

English (Native)
French (Professional)
Spanish (Professional)

INTERESTS

Climbing
Snowboarding
Cooking
Reading

REFERENCES

Reference – 1 (Company 
Name)
Reference – 2 (Company 
Name)
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 Identified trade shows/events within geographical corporate store 
locations to improve results of our marketing promotions and increase 
in product .

 Developed effective and re-portable management program systems 
that resulted in improved efficiency from direct marketing by 15% 
increase in ROI.

 Head of marketing communications department for an international 
industrial scrap metals recycler with 11 locations nationwide, selling 
product to.

Education

Master's
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