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Creative Marketing Director
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O skiLLs @© PROFESSIONAL SUMMARY
Sales Forecasting Creative and results-oriented marketing professional with 7 years of
e 6 8 ¢ 8 0 0 0 ¢ experience in leading innovative marketing strategies that drive brand
) ] growth and enhance customer engagement. Proven expertise in
Creative Content Design managing cross-functional teams and executing high-impact campaigns
e 6 6 06 0 0 60 0 that align with organizational goals. Eager to leverage data-driven insights
to craft compelling marketing solutions that resonate with target

Visual Branding
e 6 6 06 06 0 O

Presentation Skills

e o 0 80 0 0 0 @© WORK EXPERIENCE

Project Management

Cross-functional Teamwork

audiences.

Creative Marketing Director B8 Apr/2020-Ongoing
Seaside Innovations X Santa Monica, CA

1. Designed and executed comprehensive marketing materials including
email campaigns, brochures, and digital advertisements that effectively
communicated brand messaging.

2. Crafted, edited, and optimized press releases and marketing copy for

o INTERESTS varigus platforms to ensure alignment with brand voicg. . .
3. Utilized web tools such as WordPress to enhance website functionality
£2® Volunteering 3 Dancing and user experience, leading to increased visitor engagement.
o 4. Created high-quality virtual tours and promotional materials to boost real
A wildlife . 1 Astronomy estate listings and auctions.
Conservation 5. Maintained effective communication with stakeholders, ensuring timely

updates and collaboration on marketing initiatives.
6. Ensured consistency and accuracy of all marketing collateral, adhering to
industry standards and brand guidelines.
e STRENGTHS 7. Coordinated marketing logistics for events, enhancing brand visibility and

— customer interaction.
- Creative Marketing Director B8 Apr/2018-Apr /2020
© Ingenuity Silver Lake Enterprises ¥ Seattle, WA

1. Directed the creative vision for all marketing efforts, shaping brand
identity and ensuring cohesive messaging across all platforms.
LANGUAGES 2. Developed impactful marketing strategies for mu[tlple franchises,
enhancing brand awareness and market penetration.

3. Provided creative support across various business units, delivering high-
quality graphic design and compelling copy.
4. Oversaw the design and execution of trade show presentations,

enhancing brand exposure and engagement with potential clients.

5. Managed the transition to a balanced marketing approach, integrating
print and digital strategies to optimize reach.

6. Collaborated with cross-functional teams to ensure marketing initiatives
align with overall business objectives.

English Swahili French

€) ACHIEVEMENTS

‘¢ Increased brand engagement by

30% through targeted digital
marketing campaigns. 9 EDUCATION

=& Successfully led a team that Bachelor of Arts in Marketing B Apr/2016-Apr /2018

launched a new product line, University of California X Denver, CO
achieving 25% above sales targets in

- Focused on marketing strategies, consumer behavior, and brand
the first quarter.

management.
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