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PROFESSIONAL SUMMARY

With a decade of experience as a Creative Strategist, | excel in
developing innovative marketing solutions that blend creativity with
data-driven insights. My focus on storytelling and audience
engagement has consistently led to measurable results. | thrive in
collaborative environments, guiding cross-functional teams to
enhance brand narratives and achieve impactful outcomes.

WORK EXPERIENCE

Creative Strategist 8 Apr/2019-Ongoing

X Chicago, IL

1. Conceptualized and executed innovative marketing campaigns,
resulting in a 40% increase in audience engagement.

2. Developed comprehensive social media strategies across
platforms, enhancing brand visibility and interaction.

3. Collaborated with freelance specialists to deliver end-to-end
marketing solutions for multiple agencies.

4. Managed a creative team to produce high-quality content, driving
brand storytelling and engagement.

5. Conducted detailed market research to inform creative strategies
and client pitches.

6. Develop innovative marketing strategies to enhance brand
visibility and engagement.

7. Utilized data analytics to assess campaign performance and refine
strategies for maximum impact.

Creative Strategist £ Apr/2015-Apr / 2019

K Denver, CO

1. Developed and maintained relationships with key stakeholders to
align marketing strategies with business objectives.

2. Led brainstorming sessions to cultivate innovative ideas and
creative solutions for campaigns.

3. Monitored industry trends to identify opportunities for brand
positioning and differentiation.

4. Executed A/B testing for marketing initiatives to optimize
performance and engagement.

5. Trained team members on best practices in creative strategy and
execution.

EDUCATION

Bachelor of Arts in Marketing B8 Apr/2012-Apr / 2015
X Toronto, ON

Focused on marketing strategies and consumer behavior analysis.
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Data Analysis

Creative Concept Development
-<a e e e e v v &> = =

Content Creation
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Market Trends

Competitive Analysis
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@ INTERESTS

B Home Brewing 4 Wildlife
Conservation

¥ Running ¥ Public Speaking

@ STRENGTHS

® LANGUAGES

OO0
English French Dutch

@ ACHIEVEMENTS

“f Increased brand engagement by
40% through targeted social media
campaigns.

¢ Developed a comprehensive
marketing strategy that resulted in
a 25% growth in client acquisition.
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