








ISABELLA CLARK
Database Marketing Manager

support@qwikresume.com

(123) 456 7899

Los Angeles

www.qwikresume.com

SKILLS
Campaign Optimization

Data Analysis

Customer Segmentation

Market Research

Brand Development

INTERESTS
 Music  Star Gazing

 Martial Arts  Film

STRENGTHS

 Perseverance  Optimism

 Assertiveness  Negotiation

LANGUAGES

80%

English

80%

Japanese

80%

Italian

ACHIEVEMENTS
Increased customer reactivation by

30% through targeted email

campaigns.

Developed a data-driven

segmentation strategy that

improved campaign ROI by 25%.

PROFESSIONAL SUMMARY
With a decade of experience in database marketing, I specialize in

creating targeted campaigns that drive customer retention and revenue

growth. My expertise lies in leveraging analytics to optimize marketing

strategies and enhance customer segmentation. I excel in leading teams

to implement data-driven solutions that align with business objectives

and foster sustainable growth.

WORK EXPERIENCE

 Jun / 2018-Ongoing



Database Marketing Manager

Pineapple Enterprises Santa Monica, CA

1. Designed and executed property marketing strategies that align with

business objectives.

2. Managed multiple initiatives for customer acquisition and retention,

improving overall engagement.

3. Developed key marketing deliverables to drive ROI through targeted

campaigns.

4. Established customer segmentation and tracking processes to analyze

pro�tability.

5. Utilized Teradata to build and manage comprehensive marketing

campaigns.

6. Collaborated with senior executives to align marketing initiatives with

corporate goals.

7. Oversaw the database marketing team to execute direct mail, email,

and mass call campaigns.

 Jun / 2015-Jun / 2018



Database Marketing Manager

Summit Peak Industries Denver, CO

1. Implemented customer journey mapping to enhance targeting and

engagement.

2. Analyzed campaign performance metrics to re�ne marketing strategies.

3. Developed automated work�ows to streamline email marketing

processes.

4. Conducted market research to identify trends and customer needs.

5. Created dashboards for real-time tracking of marketing KPIs.

6. Trained team members in data analytics and marketing automation

tools.

EDUCATION
 Jun / 2012-Jun / 2015



Master of Business Administration

University of California Toronto, ON

Specialized in Marketing Analytics and Data-Driven Decision Making.
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