
Robert Smith 
Digital Analyst

PERSONAL STATEMENT

Implementing and creating a strategy for businesses who need brand 
awareness, acquire new traffic and help retain customers. Learned how to 
focus on how to gather data through a number of ways for example Google 
Analytics. She analyze and find areas of improvement to help organization 
reach goals and reduce costs. She just finished her Master in Business 
Intelligence where she learns how to find business gap analysis and find 
solutions.

WORK EXPERIENCE

Digital Analyst
Orlando Florida Relocator -   May 2010 – 2021 

Responsibilities:

 Developed website strategies with new content and sale funnels 
Oversee the social media strategy for the company Implement and 
oversee communications for products and communities, plan internal or
external ideas to promote the organization and its services Evaluate 
customer research and market conditions Manage web site and content 
development, press releases, bylined articles, white papers, corporate 
videos and marketing collateral Social Media Specialist Develop social 
media strategy and calendar to support marketing campaigns and 
manage social content calendar, coordinating with marketing partners.

 Positioned will be cross-trained to handle field marketing support, on-
boarding new originators, managing and maintaining all marketing 
technology platforms and other general marketing responsibilities.

 Ensured all social content aligns to our overall strategy, remains on 
brand and is optimized for our audience.

 Oversaw administrators for social media branch accounts and develops 
social media strategy to support marketing campaigns and local 
messaging.

 Monitored the performance of content and develop test areas to 
improve performance.

 Managed social response process to ensure maximum engagement that
fits within the brand voice and guidelines.

 Maintained blog post schedule and write blog posts to support 
marketing campaigns and local supported events.

Digital Analyst
Delta Corporation -   2009 – 2010 

Responsibilities:

 Reconciled cash received for digital accounts and prepare details for 
application Maintained monthly digital sales database using MS Access.

 Analyze social media conversations, content performance, sentiment, 
and emerging trends across various platforms including Twitter, 
Facebook.

 Provide Social Media reporting for our Shock Top and Stella Artois (North
American Market) brands, Digital Marketing teams, and the division.
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CONTACT DETAILS

1737 Marshville Road, 
Alabama
(123)-456-7899
info@qwikresume.com 
www.qwikresume.com

SKILLS

Business Intelligence 
Analyst, Analytical And 
Conceptual, 
Interpersonal Skills, Self-
motivated, Sales, Time 
Management, Digital 
Strategist, Strong 
Relationship 
Management, Critical 
Thinking.

LANGUAGES

English (Native)
French (Professional)
Spanish (Professional)

INTERESTS

Climbing
Snowboarding
Cooking
Reading

REFERENCES

Reference – 1 (Company 
Name)
Reference – 2 (Company 
Name)
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 Provide competitive analysis.
 Provide scheduled and ad hoc reporting and projects.
 Created new online ad serving strategy across all company websites via

Double Click (DART) Provided website data and feedback to sales 
managers.

 Complete daily market analysis and research to track innovation for 
financial institutions (main area of focus fintech industry) Prepare 
commercial.

Education

Master In Business Intelligence
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