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MIA TAYLOR
Digital Media Manager

support@qwikresume.com (123) 456 7899 Los Angeles

www.qwikresume.com

SKILLS

Brand Development

Project Management

Audience Engagement

Seo Optimization

Digital Marketing

INTERESTS

 Surfing  Martial Arts

 Community
Service

 Blogging

STRENGTHS

 Patience  Perseverance

 Planning  Positivity

LANGUAGES

80%

English

80%

Mandarin

80%

Polish

ACHIEVEMENTS

Increased social media
engagement by 30% through
targeted campaigns.

Developed a content calendar
that improved posting consistency
by 50%.

PROFESSIONAL SUMMARY

Creative Digital Media Manager with 2 years of experience in 
developing and executing engaging digital campaigns that 
enhance brand visibility. Skilled in social media strategy, content 
creation, and analytics to drive audience engagement. Eager to 
utilize innovative approaches to foster community interaction 
and achieve measurable marketing success.

WORK EXPERIENCE

 Feb / 2024-Ongoing



Digital Media Manager
Seaside Innovations Santa Monica, CA

1. Developed and executed digital marketing campaigns across 
various platforms, resulting in increased brand visibility.

2. Managed a team of content creators to produce engaging 
materials that resonate with target audiences.

3. Utilized data analytics to measure campaign performance and 
optimize strategies for better results.

4. Created objectives aligned with company goals to drive 
revenue and growth.

5. Collaborated with stakeholders to develop advertising 
solutions tailored to client needs.

6. Reported directly to senior management on campaign 
successes and areas for improvement.

7. Implemented best practices in SEO and social media to 
enhance overall digital presence.

 Feb / 2023-Feb / 2024



Digital Media Manager
Silver Lake Enterprises Seattle, WA

1. Designed and executed engaging social media campaigns 
that effectively communicated brand messages.

2. Monitored social media channels and engaged with audiences 
to build community and brand loyalty.

3. Conducted research on industry trends to inform content 
creation and strategy adjustments.

4. Analyzed social media metrics to provide insights and 
recommendations for future campaigns.

5. Created and maintained content schedules to ensure 
consistent messaging across platforms.

EDUCATION

 Feb / 2022-Feb / 2023



Bachelor of Arts in Marketing
University of California, Berkeley Phoenix, AZ

Focused on digital marketing strategies, consumer behavior, and 
brand management.
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