LIAM ANDERSON

Integrated Marketing Manager

9 PROFESSIONAL SUMMARY

Innovative Integrated Marketing Manager with 5 years of experience in
orchestrating multi-channel marketing strategies that drive customer
engagement and business growth. Skilled in analyzing data to
enhance campaign performance and brand visibility. Committed to
leveraging cross-functional collaboration to achieve measurable results
and elevate brand presence in competitive markets.

© WORK EXPERIENCE

Integrated Marketing Manager & Apr/2021-Ongoing

Blue Sky Innovations X Chicago, IL

1. Led integrated marketing initiatives that spanned digital, print, and
events, enhancing brand engagement.

2. Designed and executed strategic marketing programs focused on
lead generation, resulting in over 3,000 new customers.

3. Generated incremental annual revenue exceeding $3 million,
achieving a minimum ROI of 7:1.

4. Managed marketing budgets ranging from $1.5M to $2M effectively
to maximize resource allocation.

5. Stimulated brand awareness through comprehensive marketing
strategies that elevated value perception.

6. Created and implemented successful integrated direct marketing
campaigns for major brands in over 700 markets.

7. Developed a Thought-Leadership webinar series that produced over
500 qualified leads with a 23% response rate.

Integrated Marketing Manager B8 Apr/2020-Apr / 2021
Summit Peak Industries X Denver, CO

1. Fostered strong relationships across internal and external teams to
ensure efficient project execution.

2. Collaborated on family-focused publications, reaching an audience of
over 11 million across various platforms.

3. Worked with key clients such as HBO, Kimberly-Clark, and Procter &
Gamble to drive marketing initiatives.

4. Utilized diverse media resources, including print ads and online
promotions, to enhance campaign reach.

5. Oversaw graphic design projects for marketing materials, ensuring
alignment with brand objectives.

6. Directed the integration of interactive tools for efficient management
of marketing assets.

€3 EDUCATION

Bachelor of Arts in Marketing B8 Apr/2019-Apr /2020
University of California, Berkeley ¥ Denver, CO

Focused on integrated marketing strategies and consumer behavior.
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Q@ skiLLs

Integrated Marketing Strategy
Development

Customer Acquisition Strategies
Analytical Reporting And Insights
Market Research Analysis

Data Analytics

Project Management

@ INTERESTS
® scuba Diving ® E-sports

@® Reading Fiction & Puzzle Solving

© STRENGTHS

LANGUAGES

7B ST N7/

English Spanish French

€) ACHIEVEMENTS

5:* Launched a multi-channel campaign
that increased lead generation by 40%
within six months.

,f_'* Achieved an average ROI of 8:1 across
digital marketing initiatives in 2022.
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