
Robert Smith 
Integrated Marketing Manager

PERSONAL STATEMENT

Over 10 years of B2B and B2C marketing experience across multiple 
channels and industries including high-tech electronics, software, finance, 
advertising/media, and manufacturing. Able to lead available resources and
cross-functional teams in the execution of small to very large-scale 
marketing programs that generate leads, support sales, acquire new 
customers and support corporate objectives and revenue goals.

WORK EXPERIENCE

Integrated Marketing Manager
ABC Corporation -   January 2004 – December 2020 

Responsibilities:

 Managed local and nation-wide integrated marketing initiatives.
 Developed &amp; implemented strategic &amp; tactical marketing 

programs that supported a wide range of corporate objectives with a 
focus on lead generation and customer acquisition.

 Programs cumulatively acquired over 3,000 new customers, contributed
to over $3 million in incremental annual revenue and achieved a 
minimum ROI of $7 to $1.

 Developed and managed direct marketing budgets of $1.5 - $2M.
 Responsible for stimulating the lead generation, new customer 

acquisition, brand awareness, and overall value perception.
 Designed &amp; implemented successful integrated direct marketing 

programs for all Dex One brands including AT&amp;T, Century Link, and
Qwest in over 700 markets across 28 states.

 Developed a Thought-Leadership webinar series designed to strengthen
and nurture prospect relationships that generated over 500 highly 
qualified leads (a 23% response rate) over a six-month period and 
established measurable program objectives, metrics &amp; testing 
scenarios.

Integrated Marketing Manager
Delta Corporation -   2001 – 2004 

Responsibilities:

 Manage relationships across internal and client teams to maintain open 
communication and ensure all projects are running efficiently while.

 Family magazine, website, and sister publications targeting different 
stages of parenthood with an audience of over 11 million Collaborated 
with others.

 Clients include HBO, Kimberly-Clark, Novartis, Procter &amp; Gamble, 
and Sony.

 Media resources included print ads, online ads, promotional websites, 
custom publishing, events, retail offers, and market research.

 Extensive graphic design work on advertising and marketing materials 
Utilize Public Relations for media coverage Promote the Mariani brand.

 Managed relationships across internal and client teams to maintain 
open communication and ensure all projects are running efficiently 
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CONTACT DETAILS
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Alabama
(123)-456-7899
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SKILLS

End To End Marketing 
Project Management, 
Email Marketing, 
Webinars, Videos, SEO, 
Social Media, PPC, Lead 
Gen Programs, Analyst 
Relations, PR, Content 
Marketing, Web Site 
Management, And CMS.

LANGUAGES

English (Native)
French (Professional)
Spanish (Professional)

INTERESTS

Climbing
Snowboarding
Cooking
Reading

REFERENCES

Reference – 1 (Company 
Name)
Reference – 2 (Company 
Name)
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while staying.
 Directed the integration of interactive, web-to-print software facilitating 

the distribution, management, and purchasing of customized print.

Education

BS
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