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Global Marketing Manager

www.gwikresume.com

SKILLS PROFESSIONAL SUMMARY

Negotiation Skills Ambitious Global Marketing Manager with 2 years of experience in
developing and executing marketing strategies that drive brand
engagement and market growth. Skilled in utilizing digital channels and
Cross-cultural Communication analytics to enhance customer outreach and optimize campaigns. Proven
track record in collaborating with cross-functional teams to launch
successful initiatives that significantly boost sales and brand visibility.

Presentation Skills

Budget Management WORK EXPERIENCE
e .

Global Marketing Manager 8 Feb /2024-Ongoing
Strategic Planning Blue Sky Innovations X Chicago, IL

1. Managed a $2.4M consumer marketing program to drive domestic and
international sales through strategic marketing communications across
multiple channels.

INTERESTS 2. Developed comprehensive business plans and success metrics for
. . marketing initiatives, ensuring alignment with organizational goals.
(¢ Birdwatching  #'} Traveling 3. Coordinated with cross-functional leadership teams to maintain a unified

approach to marketing messaging.

4. Oversaw third-party agency partnerships to execute effective marketing
programs and campaigns.

5. Collaborated with Nielsen Perishables Group to analyze retail

performance and optimize marketing strategies.
STRENGTHS 6. Directed eight international marketing agencies to promote U.S. potatoes
in global markets, enhancing brand presence.
. Crafted compelling messaging and content for marketing materials,

ensuring consistency across all platforms.
Q Sincerity f & Stability

() Sports Coaching ¥ Knitting

4, Pragmatism

@ Sensitivity 7

Global Marketing Manager B8 Feb/2023-Feb /2024
Silver Lake Enterprises X Seattle, WA
LANGUAGES 1. Identified emerging market opportunities and technologies to innovate
product offerings.
2. Prepared financial models to project revenue and assess profitability of
80% 80% 80% new ventures.
3. Designed new business models aimed at fostering innovation and

market expansion.
4. Developed a strategic roadmap, providing transparency and alignment

English Italian Dutch S
on global marketing initiatives.
5. Collaborated with regional teams to establish initial sales pipelines and
foster relationships with potential partners.
ACHIEVEMENTS
‘¢ Increased brand engagement by 25%
through targeted digital campaigns. EDUCATION
“fy Achieved a15% growth in market Bachelor of Arts in Marketing i) Feb/2022-Feb /2023
share within one year by launching a
new product line. University of California, Berkeley X Chicago, IL

Focused on marketing strategy, consumer behavior, and digital marketing.

Powered by Q Qwikresume www.gwikresume.com


https://qwikresume.com/

