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e PROFESSIONAL SUMMARY

With 7 years in marketing operations, | excel at optimizing
processes and enhancing campaign effectiveness. My
expertise includes data analytics and cross-functional
collaboration to drive strategic initiatives. | am dedicated to
leveraging innovative solutions that improve operational
efficiency and deliver measurable business growth.

@ WORK EXPERIENCE

Marketing Operations Manager
WidgetWorks Inc.

£ Feb [ 2021-Ongoing
X Denver, CO

1. Evaluate coupon structures and recommend adjustments to
enhance gross margins by controlling discount amounts.

2. Support the development of marketing collateral and content.

3. Develop competitive strategies by monitoring competitor
activity and its impact on business.

4. Facilitate communication on strategic marketing initiatives to
ensure alignment across teams.

5. Manage the overall marketing budget, including monthly
reconciliations and fund reallocations.

6. Enhance current marketing systems and oversee point-of-
sale discount testing.

7. Audit cooperative advertising efforts and ensure proper billing
for vendor support.

Marketing Operations Manager
Cactus Creek Solutions

£ Feb [ 2018-Feb [ 2021
X Phoenix, AZ

1. Led a team in analyzing feedback from social media and
customer service for actionable insights.

2. Presented data and recommendations to executives,
influencing product component adjustments.

3. Provided insights on market trends and competitor influence
based on customer feedback.

4. Developed Samsung Mobile's social media strategy,
enhancing engagement on platforms like Twitter and
Facebook.

5. Created a comprehensive social media strategy for new
tablets, ensuring internal and external coordination.

O skiLLs

Microsoft Word

Powerpoint
aQ éaB & & @& @

Quickbooks

Microsoft Excel
a éG& a6 a& e &

Adobe Creative Suite
a a6 G & @& @&

@ INTERESTS

¥ cooking ¢ Writing
€& sports ¢ Drawing

O STRENGTHS

&) Willingness
— Flexibility ll @ Humility

LANGUAGES

O 0O

English Italian Arabic

€) ACHIEVEMENTS

& Increased campaign ROI by 25%

through targeted analytics.

€ EDUCATION
& Streamlined marketing budget

Bachelor of Business o Feb / Feb | processes, resulting in 15% cost
. . B savings.
Administration 2005 2018 9
University of Marketing Excellence “# Implemented a customer
. . . feedback system that improved
Focused on marketing strategies and operational product development cycles and
management. user satisfaction.

X Santa Monica, CA
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