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Marketing Specialist, certified in Google AdWords and Google Analytics, currently 
in search of a new role that will draw upon knowledge and expertise in digital 
marketing, search engine optimization, planning, research, promotions, and 
branding, and will provide opportunities for further growth. Tech-savvy marketer 
able to leverage analytics, academic knowledge, business experience, and 
technical acumen to exceed expectations and deliver exceptional results. Strong 
knowledge of marketing and advertising via internet tools and e-commerce 
techniques. Full command of all processes involved in marketing a product from 
naming, design, and execution of marketing campaigns to positioning. Able to 
analyze and quantify a campaign's influence on key metrics. An expert at 
leveraging both traditional and digital media to develop content and create 
awareness leading to increased overall revenue streams and brand recognition. 
Adept at managing marketing operations of a business effectively; a persuasive 
and confident negotiator Self-starter with ambition and drive to continuously learn
and grow in dynamic environments.

JANUARY 2015 – PRESENT
LEAD DIGITAL MARKETING SPECIALIST - ABC CORPORATION

 Create marketing materials that effectively describe and promote the 
organization and its products.

 Performed tracking and analyzing product usage data to establish and maintain 
a clear understanding of how the products are performing.

 Develops marketing collateral and ensures messaging adheres to brand 
guidelines.

 Support and implementation of direct mail campaigns, online lead generation 
and various marketing promotional programing.

 Develop digital marketing & social media strategy and implement plan on all 
digital media platforms.

 Increase brand awareness using regionally targeted campaigns and 
coordinating with outside sales.

 Lead the design of promotional support pieces including email campaign 
templates.

DECEMBER 2013 – JANUARY 2015
MARKETING COORDINATOR - ABC CORPORATION

 Reduced costs by saving thousands of dollars through in-house graphic design 
and marketing collaterals.

 Increased online presence and brand familiarity through social media; 
successfully increased facebook likes by 200%+.

 Acted as liaison between design, engineering, production, and sales 
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departments to determine requirements and roadmaps leading to scaling 
product selection and improving target marketing.

 Created and maintained website and content including product specs, fact 
sheets, images, and verbiage.

 Developed presentations and reports based on latest competitive trends in new 
products and pricing.

 Scrutinized and accumulated latest npd data, pricing grids, market intelligence 
reports, sell thru data and presented findings during weekly strategic team 
meetings.

 Monitored digital trends of interaction, analysis, and reported online usage and 
traffic metrics, in order to identify opportunities, and propose relevant 
programs.

EDUCATION

Marketing Management - 2011(California State Polytechnic University Pomona - 
Pomona, CA)AA in Social &amp; Behavioral Sciences - 2010(Pasadena City 
College - Pasadena, CA)

SKILLS

Marketing Strategy, Email Marketing, Branding, Direct Response Marketing, Online 
Marketing, Social Media Management, Print Advertising, Web Development Strategy, 
Traditional Advertising, SEM, Digital Marketing
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