@ SKILLS

Direct Marketing Strategy

Digital Marketing Strategy

Web Analytics And Optimization

Campaign Management
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Graphic Design Basics
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Google Analytics

4 INTERESTS
% Surfing Q@ Martial Arts

O Community % Blogging
Service

¥ STRENGTHS

7 LANGUAGES

VUV

English Dutch Italian

“* ACHIEVEMENTS

& Increased lead generation by 35%
through targeted digital
campaigns.

‘& Achieved a 150% increase in social
media engagement through
strategic content creation.

Powered by Qwikresume

HARPER LEWIS

Marketing Specialist
& support@qwikresume.com . (123) 4567899 9 Los Angeles

@ www.qwikresume.com

e PROFESSIONAL SUMMARY

Strategic marketing specialist with a decade of experience in
developing innovative campaigns that drive brand engagement
and growth. Adept at leveraging data analytics to optimize

marketing strategies and enhance customer relationships.
Passionate about employing creative solutions to meet business
goals and excel in collaborative environments.

@© WORK EXPERIENCE

Marketing Specialist
Quantum Solutions LLC X Phoenix, AZ

£ Mar [ 2019-Ongoing

1. Design and implement comprehensive marketing strategies to
promote products and services.

2. Analyze market trends and consumer behavior to inform

strategic decision-making.

3. Develop engaging marketing materials that align with brand

messaging and guidelines.

4. Oversee execution of digital marketing campaigns across

multiple platforms.

5. Enhance brand visibility through targeted social media and

email marketing efforts.

6. Collaborate with cross-functional teams to ensure cohesive

marketing efforts.

7. Monitor and report on campaign performance metrics to drive

continuous improvement.

Marketing Coordinator
Lakeside Apparel Co X Chicago, IL

& Mar / 2015-Mar [ 2019

1. Implemented cost-saving measures, reducing marketing
expenses by 30% through in-house design initiatives.

2. Boosted online engagement, achieving over 250% growth in

social media followers.

3. Acted as a key liaison among departments to refine product

offerings and enhance marketing strategies.

4. Created and optimized website content, improving SEO

rankings and user experience.

5. Conducted competitive analysis to inform product positioning

and pricing strategies.

6. Presented data-driven insights at strategic meetings,

influencing marketing direction.

€9 EDUCATION

Bachelor of Arts in Marketing
University of California, Berkeley

Focused on marketing strategies, digital media, and consumer
behavior.

& Mar [ 2012-Mar [ 2015

X Santa Monica, CA
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