
Robert Smith 
Lead National Account Executive

PERSONAL STATEMENT

Enjoyed the challenge and atmosphere of sales and business development. 
I enjoy the process of developing, and growing a business. Research, 
targeting, planning, mapping, forecasting and tracking the progress of the 
work. I have worked on my own, in teams, and managed and built offices. 
Flexible but do better in high pressure leadership roles.

WORK EXPERIENCE

Lead National Account Executive
ABC Corporation -   September 1996 – December 2006 

Responsibilities:

 Directly responsible for the national marketing of musical talent.
 Successfully led a team of 10 employees by developing and executing 

core marketing strategies, creating goals and objectives, and evaluating
performances.

 Managed $1million+ budget for consumer marketing program, 
packaged goods and conventions.

 Increased company profit margin 35% annually through national 
marketing and sales efforts.

 Spearheaded cross reference / cross promotion of brand products 
obtaining corporate sponsorships from various industries (and 
automotive, beverage, liquor &amp; print) resulting in 40% sales 
increase of products.

 Created all forms of media; including print ads, radio spots, cable spots, 
direct marketing, and promotional cds, as well as merchandising, 
resulting in increased consumer awareness of targeted audience and a 
30% increase in product sales.

 Organized conventions including presentations, seminars and 
showcases for 500+ attendees.

National Account Executive
ABC Corporation -   1994 – 1996 

Responsibilities:

 Responsibilities Sales/Business Development in the specialty retail and 
grocery industries in a Value Added Reseller (VAR) position.

 Products include technology services and maintenance (depot services, 
and Help Desk support) at the point of sale (POS), into the store, and in 
the warehouse (registers, scanners, barcode devices, traffic counters, 
digital signage, printers, etc.).

 Strategic partners with several major manufactures (hardware and 
software) including, Toshiba Global Commerce Solutions, NCR, Motorola,
Verifone, Ingenico, PAX, pcAmerican, Prodco, and others.

 A few of the pipeline accounts include the following The Swatch Group, 
Innovative Mattress, The Childrens Place, City G.E.A.R., Neiman Marcus, 
Ten Thousand Villages, and others.

 Attended tradeshows, developed sales presentations, and sponsored a 
webinar with a select business partner.
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CONTACT DETAILS

1737 Marshville Road, 
Alabama
(123)-456-7899
info@qwikresume.com 
www.qwikresume.com

SKILLS

Training, Retail Sales, 
Retail Management, 
Sales, Marketing, 
Merchandising.

LANGUAGES

English (Native)
French (Professional)
Spanish (Professional)

INTERESTS

Climbing
Snowboarding
Cooking
Reading

REFERENCES

Reference – 1 (Company 
Name)
Reference – 2 (Company 
Name)
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 Accomplishments Secured a three year partnership/agreement with a 
major traffic counter company that is on track to generate over $750K 
($250K/year) Built a pipeline from zero customers/dollars to over 30+ 
customers with a potential dollar amount of over $9.2m worth of 
potential business.

 Project leader on a TSI website refresh, and update of our customer 
success stories Recruited several new strategic partners that TSI are 
resellers for, i.e., pcAmerica, LS Retail, UC View, Janam.

Education

Communications - (University of Michigan)
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