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€) ACHIEVEMENTS

;" Increased user engagement by 30%
through the redesign of key
application interfaces.

‘¢ Led a cross-functional team to
implement a new design process,
reducing project delivery time by
20%.
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9 PROFESSIONAL SUMMARY

With 10 years of experience as a User Experience Manager, | specialize in
creating user-centered designs that drive engagement and satisfaction. My
expertise in agile methodologies and cross-functional leadership enables
me to develop innovative solutions that enhance digital experiences. | am
passionate about leveraging user feedback and data analytics to inform
design strategies that align with business goals.

9 WORK EXPERIENCE

User Experience Manager
Seaside Innovations

# Jan/2019-Ongoing
X Santa Monica, CA

1. Conducted user research to define requirements and inform design
decisions for new and existing applications.

2. ldentified usability issues and documented opportunities for
improvement based on user interactions.

3. Developed user flows, wireframes, and high-fidelity prototypes to
communicate design concepts.

4. Collaborated with QA and Engineering teams to ensure designs were
implemented accurately.

5. Facilitated user testing sessions, gathering insights to refine designs
iteratively.

6. Created comprehensive training materials and conducted workshops to
onboard users on new systems.

7. Coordinated the rollout of new software features, ensuring smooth
transitions and user adoption.

User Experience Manager # Jan/2015-Jan /2019

Cactus Creek Solutions X Phoenix, AZ

1. Directed the strategic vision for user experience across digital platforms,
enhancing customer engagement.

2. Managed the successful launch of the redesigned e-commerce site,
resulting in a 25% increase in conversion rates.

3. Implemented data-driven marketing strategies that improved user
acquisition by 40%.

4. Collaborated closely with product and marketing teams to align user
experience with business objectives.

5. Developed and maintained a comprehensive design system to ensure
consistency across products.

€3 EDUCATION
Bachelor of Arts in Graphic Design

University of California, Berkeley

9 Jan/2012-Jan /2015

K Phoenix, AZ

Focused on user-centered design principles and digital media production.
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