
Robert Smith 
Vice President Of Marketing & Sales

PERSONAL STATEMENT

Accomplished and visionary and strategic Vice President Of Marketing & 
Sales with 8+ years' experience in marketing with broad brand channel and
shopper marketing, account management, and brand management. 
Expertise in leveraging organizational resources and strengths, people 
capital, product and service offerings, and competitive positioning to drive 
revenues, growth, profits, and operational performance. Team player, 
attentive listener, and persuasive communicator focused on maximizing 
efficiency and profits.

WORK EXPERIENCE

Vice President Of Marketing & Sales
ABC Corporation -   1992 – 1995 

Responsibilities:

 Directed all domestic &amp; international marketing functions for start-
up sporting goods manufacturers, including brand strategy, product 
development, channel strategy, pricing, packaging, advertising, 
promotions, merchandising, and public relations.

 Repositioned the company from a short-term, single product focus into 
a long-term, comprehensive fitness corporation.

 Expanded product offerings from 3 SKUs to over 30. Consolidated 
&amp; brought in-house all marketing services including creative, 
media, public relations, &amp; event planning; Built in-house marketing
team &amp; capabilities to drive and execute the strategic vision, 
optimizing efforts and profits.

 Penetrated new channels of distribution including mass merchants, 
warehouse clubs, sporting goods retailers, and equipment dealers 
through market segmentation and product differentiation.

 Created and implemented consumer direct response marketing 
campaigns, including direct mail &amp; infomercials.

 Forged strategic marketing alliances with established brands to 
strengthen product line breadth &amp; reach new markets.

 Created &amp; implemented global advertising campaigns for domestic
&amp; international markets.

Vice President Of Marketing
ABC Corporation -   1987 – 1992 

Responsibilities:

 Establishes, monitors, and evaluates business metrics for mission 
marketing and retail donation areas that align with the 
organization&rsquo;s strategic objectives.

 Coordinates supports and participates in Goodwill Industries 
International&rsquo;s branding initiatives to strengthen the Goodwill 
brand in the total marketplace.

 Staff requisite committees of the Board.
 Participates in leading the organizations strategic planning process by 

developing tactics, goals, and objectives that will strengthen Goodwills 
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CONTACT DETAILS

1737 Marshville Road, 
Alabama
(123)-456-7899
info@qwikresume.com 
www.qwikresume.com

SKILLS

Digital Marketing, 
Advertising, Lead 
Generation, Business 
Development, P&L 
Management

LANGUAGES

English (Native)
French (Professional)
Spanish (Professional)

INTERESTS

Climbing
Snowboarding
Cooking
Reading

REFERENCES

Reference – 1 (Company 
Name)
Reference – 2 (Company 
Name)
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mission and maximize sales.
 Manages business intelligence function. Maximize the utilization of the 

data obtained.
 This is Dummy Description data, Replace with job description relevant 

to your current role.
 This is Dummy Description data, Replace with job description relevant 

to your current role.

Education

MBA in Marketing, Finance, Management - 1985 (J.L. KELLOGG 
GRADUATE SCHOOL OF MANAGEMENT - Evanston, IL)
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